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HOW CAN WE

with current resources

Implementable

50% increase in
sponsorships

THE WALK FOR
MENTAL
HEALTH
AWARNESS
HOUSTON

BACKGROUND THE WALK

seeks to destigmatize mental health in
the Houston community
C. Patrick McIlvain founded the Houston
Chapter

KEY INSIGHTS

Outreach            Internal Growth          Programming

DESIGN GOALS

INITIAL SOLUTIONS

Up to Date and  Relevant Information

engage attendees and volunteers
through a strong digital presence?

in promoting long-term growth

Strategic

for our user segments

Engaging
for diverse communities

Personalized

MEASURES OF SUCCESS

Triple number of
website views

Double number
 of attendees

20% increase in 
media coverage

WEBSITE REDESIGN
Digitizing Donations

Streamline Operations         Social Media          Rigorous Marketing   

NEXT STEPS

Survey Rice students
on the usability of
website design
Create
implementation guide
and pass on final
prototype to The Walk

PROTOTYPES

1 in 13
adults in Texas experience a

major depressive episode

40% increase
in the number of suicides in
Harris county in recent years


